






Areas of focus in personal data assessment:



We live in a data-driven society fueled by personal data.



A global explosion of data Growth of big data marketA global explosion of IoT

The European Commission estimates that by 2020 the value of European citizens’ personal data is 
expected to reach €1 trillion solely in the European market, rising to almost 8% of the EU’s GDP 3



Estimates of the cost of personal data in $

People are mostly concerned 
about not having complete 
control over the information 
provided online, or its use4

Value of personal data is dependent on population
segment, as well as personal and lifestyle characteristics.

Regardless of how much their personal data is valued
monetarily, people are still reluctant to share it.



1. [Source: Forrester Data Consumer Technographics® North American Online Benchmark Survey (Part 1), 2017 and Forrester Data Consumer Technographics
North American Online Benchmark Survey (Part 2) ] Data Anlayzed by Datafund, 2018. 

Assessment of online adults on personal data sharing and technology1: 

46%
64%

People are not comfortable sharing 
their personal information

People are unaware of the personal 
information that is being collected 
about them online, or the way that 

companies use this information

There is an opportunity in the marketplace to provide solutions that can make people feel 
comfortable about sharing their information online

40%

65%



GDPR is a top priority in 
their organization 

Budgeted at $1 million or 
more for GDPR readiness

Those companies that consider GDPR a top 
priority have budgeted $1 million or more to 

become compliant

50% 71% 75%

1. [Source: The Data Security And Privacy Playbook, Enza Iannopollo, Renee Murphy, and Fatemeh Khatibloo April 21, 2017], Data Anlayzed by Datafund, 2018. 

Assessment of CxO level management on their take on GDPR compliance1: 

US Companies:European Companies:



Targeted marketing
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Personal data market levers andthe current situation that Datafund utilizes
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Key Regulatory Trends

Companies’ concerns

Data Technology Trends
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Individuals’ concerns
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Data Owners

Data Users
Service 

ProvidersPayment

Service

Data Transfer granted by Data Owner

Individuals that fully control the access to their data and receive 
legitimate compensation for commercially exploiting their data. 

Organizations, primarily commercial companies 
that use data to create and offer better 
products and services to consumers, or acquire 
and enrich the data to resell it. 

Organizations offering services to both the
data owners and data users with a focus on personal 

data management, such as wallet, storage, 
marketplace, analytics, research, valuation, etc.
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Payments 
(optional)

Decentralized 
governance

Staking

Token 
curated 

registries 
(TCR)

ERC777 
token 

(also ERC20 
compatible 

token)

DEX
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Datafund's platform is designed to ensure individuals participate in a transparent, fair and ethical 
personal data exchange
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Datafund's 
platform is 
designed to 

support 
companies in 

effectively 
managing 

current 
challenges



Phase 0

Opportunity mapping

Phase 1

Storage & GDPR compliance

Phase 2

Efficient internal use of data 

& analytics

Phase 3

Provide data to external 

entities

Phase 4

To ultimate big data 

monetization point

Data Identification Full package
Technology & 
compliance

Internal application
External use 

& monetization

Analyze data for purposes of 
customer retention, up-sell, 

cross-sell

Provide a full offering for B2B – an 
integrated and automated solution 
for data resale and complimentary 

solutions

Availability of ethical, 
legal and trustworthy 
data in a secure and 
profitable manner

Assess and gain understanding of 
the organization’s existing useful 
data as well as the potential data 

acquisition

Save resources on current 
data storage & ensure GDPR 

compliance
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1. [Source: European Blockchain Summit 2018, April 11, 2018.]
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Go-to-market strategy consists of both for-profit and not-for-profit streams

Datafund protocol is to become one of the principal data protocols and communities
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Datafund’s key platform functionalities and business model:
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57%26%

7%
5% 5%

USE OF FUNDS

Technical development
Business development
Marketing
Legal
Operations (office, equipment, services)40%

20%

4%

22%

13%
1%

DISTRIBUTION OF TOKENS

Tokensale

Team

Advisors

Partnerships & Ecosystem

Foundation

Other services
Development will commence depending on the amount raised, as 
per following:

3,000 ETH Reclaim phase

10,000 ETH Reclaim and Own phases

20,000 ETH Reclaim, Own and Manage phases

Privacy awareness campaign
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